











Marketing 4.0 brings "customer attraction, curiosity, commitment, affinity" to customers with new
customer journals from " cognition, invoice, investigation, action, recommendation" by digital
marketing. Stretchability of global companies is accelerating their cycle. It is because the change in
the business environment is changing drastically and that cycle is becoming faster. In information
difference and reading information difference will change judgment. As a result, the difference in
information is large. It is the situation judgment in OODA. Today's management behavior needs to
know quickly and take timely actions from the management actions required by marketing 4.0.
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